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HA&IUT T STaelhT Survey Overview

HAeTuT <l Hafd: 15-22 e Survey Period: 15-22 October
T IOT-9T83 faawor: 80% uTHioT, 20% T8 Rural-Urban Distribution: 80% Rural, 20% Urban
TTATISIS TS ohl AT (FRTHT): Social Profile Distribution (Approximate):

o 9T (GEN): 15% « General (GEN): 15%

e T 15% e Yadav: 15%
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Lo 900 o SC/ST: 20%

. %%0//%@@ (NTOBC-EBC): 30% . Ncl)n—YadaV OBC / EBC (lNTOBC—EBC): 30%

. Sample Size: Approximately 4,000 participants
U FIZST: AT 4,000 Ffqwrit
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